MARKETING AND STRATEGIC PLANNING

Shall we talk about actionable

strategies for growth?

Sparkline Strategy was formed to engage with firn s%"n““
drivers to growth: strategic planning and marketing
“implementation. -

Sparkline Strategy is owned and operated by Ellen
Swanson, a professional marketer with valuable
experience spanning both product and professional
services marketing. Having previously directed a large,
cross-functional marketing team for a national
engineering and consulting firm, Ellen brings corporate
knowledge with a highly personalized approach.

Long-term, mutually beneficial relationships that span
every aspect of marketing and strategic planning is
the goal. Whether we sit down together to map out a
strategic plan or work together every month to drive
your business forward through marketing tactics, we
are excited to build value, drive growth, and be part of
your team.

Why SPARKLINE?

A sparkline is a simple
way to visualize trends,
essentially giving a
quick visual of how
things progress over
time. Our goal is to
provide the marketing
and strategy tools you
need to see your results
trend in the right
direction.

SPARKLINE

STRATEGY

Learn more at www.sparklinestrategy.com



Hello, I'm Ellen.

I am a former Marketing Director who brings an understanding of
the corporate environment with a personal touch. I spent 18 years
at a national engineering and consulting firm, working as a
Marketing Specialist, then Marketing Manager, and finally wore the
Director of Marketing hat. I have led small to large teams, led
branding efforts through corporate acquisitions, oversaw
consultant teams, coached others in public speaking skills, and led
focus groups for strategic planning.

All of this ensures I know tactics that work and how to execute
them on your behalf. I can’t wait to work with you.

Research indicates that companies with
written plans grow 30% faster than those

without.
CORE VALUES

OUR SERVICES LISTEN: Be quiet. Observe.

Listen. Offer. In that order.

Strategic planning facilitation
Monthly engagements for marketing implementation COLLABORATE: Many
Graphic design and branding hands make light work.
Research and analysis Many view pomtg make
Presentation materials stronger strategies.

Persona development for targeted marketing .
campaigns BE OPEN: Are we all genius-

Proposal development es? Yes. Can we compound

Public engagement and public involvement our genius |_3Y being open to
others’ genius? YES.

BE CREATIVE: Is there
something we haven’t
tried? Let’s try it.

CHANGE: If nothing
changes, nothing chang-
es. Change is necessary to

SPARKLIN E g;z\é\./, to learn, to be our

Email Ellen Swanson at eswanson@sparklinestrategy.com today!



